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Arthritis Foundation®
This is your key to community recruitment!

As an example, #1 is simply a list of the total number of banks in your area. #2 is a list of the total number of those banks you call on to ask
participation a ateam or sponsor. #3 s a st of those who sad “yest” You will see your community ata glance and have a snapshot of

where you are going inthe recruitment process. Also -thi s a great way to recruit committee volunteers using the same exercise!





